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1. Van Heghe, G. 1990. Landbouw-Economisch Instituut/Institut Economique709 Agricole.
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*Naar Jon Verriet & Frédéric Leroy, Yogurt’s fl exible image during its rise in popularity
in post-war Belgium, Appetite (2017)108:1 132-140, Appetite 2016 on line,
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EEN HISTORISCH-CULTURELE BIJDRAGE MET DE STEUN
VAN EEN GRANT DANONE INSTITUUT.
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